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Waterless Cosmetic Market is Expected to
Witness Healthy Growth at 9.9% CAGR During
2021-2031

The Waterless Cosmetic Market Size was at $8.8 billion in 2021, and is estimated to reach $22 billion
by 2031, growing at a CAGR of 9.9% from 2022 to 2031.

WILMINGTON, DE, UNITED STATES, March 18, 2025 /EINPresswire.com/ -- According to the report
published by Allied Market Research, the global waterless

“ cosmetic market generated $8.8 billion in 2021, and is

projected to reach $22 billion by 2031, growing at a CAGR

On the basis of product, the
of 9.9% from 2022 to 2031.

skincare dominated the
Waterless Cosmetic market
in the year 2021, however
the hair care is likely to be
the fastest growing segment
during the forecast period.”
Allied Market Research

The report offers a detailed analysis of the top winning
strategies, evolving market trends, market size and
estimations, value chain, key investment pockets, drivers &
opportunities, competitive landscape, and regional
landscape. The report is a useful source of information for
new entrants, shareholders, frontrunners, and

shareholders in introducing necessary strategies for the future and taking essential steps to
significantly strengthen and heighten their position in the market.
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The report offers a detailed segmentation of the global waterless cosmetic market based on
product, gender, nature, distribution channel, and region. The report provides a comprehensive
analysis of every segment and their respective sub-segment with the help of graphical and
tabular representation. This analysis can essentially help market players, investors, and new
entrants in determining and devising strategies based on the fastest-growing segments and
highest revenue generation that is mentioned in the report.

Based on product, the skincare segment held the major market share in 2021, holding more
than half of the global waterless cosmetic market share, and is expected to maintain its
leadership status during the forecast period. However, the haircare segment, is expected to cite
the fastest CAGR of 11.7% during the forecast period.



http://www.einpresswire.com
https://www.globenewswire.com/news-release/2022/11/16/2557506/0/en/Global-Waterless-Cosmetic-Market-to-Reach-22-Billion-by-2031-Allied-Market-Research.html
https://www.globenewswire.com/news-release/2022/11/16/2557506/0/en/Global-Waterless-Cosmetic-Market-to-Reach-22-Billion-by-2031-Allied-Market-Research.html
https://www.alliedmarketresearch.com/request-sample/17238
https://www.openpr.com/news/3582411/waterless-cosmetic-market-share-will-hit-us-22-billion-with
https://www.alliedmarketresearch.com/north-america-waterless-cosmetic-market-A89906

00000000 0000000: https://www.alliedmarketresearch.com/purchase-enquiry/17238

On the basis of gender, the women segment held the largest market share in 2021, accounting
for nearly three-fourths of the global waterless cosmetic market share, and is expected to
maintain its leadership status during the forecast period. Nevertheless, the men segment, is
expected to cite the highest CAGR of 10.7% during the forecast period.

In terms of distribution channel, the specialty stores segment held the largest market share in
2021, accounting for more than two-fifths of the global waterless cosmetic market share.
Furthermore, the specialty stores segment is expected to maintain its leadership status during
the forecast period. Nevertheless, the e-commerce segment, is expected to cite the highest CAGR
of 11.6% during the forecast period.

Region-wise, the Asia-Pacific region held the major market share in 2021, grabbing nearly two-

fifths of the global waterless cosmetic market share. Moreover, the Asia-Pacific market is slated
to dominate the global market share during the forecast period. However, the North American

region is expected to cite the fastest CAGR of 11.6% during the forecast period. The report also
analyses other regions such as Europe and LAMEA.

000 000 : https://www.alliedmarketresearch.com/checkout-
final/21140d14193ff281f71d95d9bea13677

The key players analyzed in the global waterless cosmetic market report includes L'Oréal
Avon Products Incorporation

Procter & Gamble (P&G) Corporation
Unilever

Oriflame Cosmetics

Revlon Incorporation

Kao Corporation

Estée Lauder Companies Incorporation
Shiseido Company, Limited

Biotique

The Estée Lauder Companies Inc.
Henkel AG & Co. KGaA

Johnson & Johnson

Amway

Coty Inc.
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> Mergers and acquisitions should be well-planned by identifying the best manufacturer.

> Sort new clients or possible partners into the demographic you're looking for.
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> Suitable for providing dependable and high-quality data and analysis to assist your internal
and external presentations.

> Develop tactical initiatives by gaining a better grasp of the areas in which huge corporations
can intervene.

> To increase and grow business potential and reach, develop and plan licensing strategies by
finding possible partners with the most appealing projects.

> Recognize newcomers with potentially strong product portfolios and devise effective counter-
strategies to acquire a competitive edge.

> To develop effective R&D strategies, gather information, analysis, and strategic insight from
competitors
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This press release can be viewed online at: https://www.einpresswire.com/article/794948545

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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