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Globally

WILMINGTON, DE, UNITED STATES, February 27, 2025 /EINPresswire.com/ -- Allied Market

Research published a new report, titled, " Global Revenue Management Market Growing at 13.6%

CAGR Reach USD 69.2 Billion by 2032 Globally ." The report offers an extensive analysis of key

growth strategies, drivers, opportunities, key segment, Porter’s Five Forces analysis, and

competitive landscape. This study is a helpful source of information for market players,

investors, VPs, stakeholders, and new entrants to gain thorough understanding of the industry

and determine steps to be taken to gain competitive advantage.

The global revenue management market was valued at $19.9 billion in 2022, and is projected to

reach $69.2 billion by 2032, growing at a CAGR of 13.6% from 2023 to 2032.
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Rise in need for competitive pricing strategy is a significant driver of the growth of the market. To

address this demand, the revenue management industry offers companies the tools and

technology necessary to evaluate competition pricing, track market trends, and dynamically

modify price plans in real time. By utilizing competitive price strategic technologies, businesses

can improve their capacity to determine competitive and strategic prices, optimize income

potential, and react quickly to changes in the market. Furthermore, utilize technology and

automation has driven the demand for the revenue management market.

Covid-19 Scenario-

● The impact of COVID-19 on the revenue management market was predominantly negative. The

pandemic induced widespread economic disruptions, leading to unpredictable demand patterns,

supply chain challenges, and significant downturns in key sectors such as travel and hospitality.

Lockdowns, travel restrictions, and changing consumer behaviors disrupted traditional revenue

management strategies, requiring businesses to swiftly adapt to unprecedented circumstances.

While some industries experienced increased demand for essential goods and services, the

overall economic uncertainty and market volatility posed significant challenges.

● In addition, the pandemic also accelerated digital transformation efforts and highlighted the
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importance of agile and data-driven revenue management strategies. In essence, the impact was

mixed, with negative consequences driven by economic uncertainties and positive aspects

arising from an increased recognition of the need for flexible and technology-driven revenue

management solutions.
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The revenue management market is segmented on the basis of component, deployment mode,

industry vertical, and region. On the basis of component, the market is divided into solution

(Billing and Payment, Price Management, Revenue Assurance and Fraud Management, and

Channel Management), and service. By deployment mode, it is bifurcated into On-premise, and

Cloud. On the basis industry vertical, it is classified into IT and Telecom, BFSI, Transportation,

Healthcare, Retail and E-commerce, Utilities, Hospitality, and others. On the basis of region, it is

analyzed across North America, Europe, Asia-Pacific, and LAMEA.

By deployment mode, on-premise segment held the highest market share in 2022, accounting

for more than half of the global revenue management market revenue, and is estimated to

maintain its leadership status throughout the forecast period. this is attributed to the fact that

many businesses initially opted for on-site deployment. With on-premise solutions, companies

host the software on their own servers and have direct control over the system. This appealed to

businesses that valued data control, security, and had established IT infrastructure. However, the

Cloud segment is projected to manifest the fastest CAGR of 15.0% from 2023 to 2032, this is due

to the fact that the cloud-based revenue management solutions offer accessibility from

anywhere with an internet connection, scalability to adapt to changing needs, and cost-

effectiveness by eliminating the need for extensive in-house hardware. The shift toward the

cloud reflects the growing preference for streamlined, flexible, and cost-efficient solutions,

especially as businesses prioritize agility and remote access in the modern digital landscape.

By industry vertical, the IT and Telecom segment held the highest market share in 2022,

accounting for more than one-fifth of the global revenue management market revenue, and is

estimated to maintain its leadership status throughout the forecast period. This be attributed to

the fact that the rapid evolution of technology and telecommunications services requires real-

time adjustments in pricing and strategies. Revenue management systems help businesses

adapt quickly to changing market conditions. However, the fintech corporation/NBFC segment is

projected to manifest the fastest CAGR of 19.6% from 2023 to 2032, This is attributed to the fact

that complex pricing structures are frequently used by utilities to determine charges for various

consumer demographics, consumption patterns, and time of use. Utilities can manage and

optimize such complex pricing structures with the help of revenue management tools, which

guarantees precise billing and revenue collection.
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By region, North America held the highest market share in terms of revenue in 2022, accounting

for more than one-third of the global revenue management market revenue. This is attributed to

the fact that the U.S. in particular has led the way in technological advances in North America.

This involves creating and implementing cutting-edge software solutions, such as revenue

management-related ones. The development and uptake of revenue management solutions are

facilitated by the existence of a highly developed technical environment. However, the Asia-

Pacific region is expected to witness the fastest CAGR of 16.9% from 2023 to 2032, and to a rapid

economic growth has been observed in many countries in Asia-Pacific region, such as China and

India. This expansion frequently causes business activity to rise, which in turn raises the need for

effective revenue management strategies to maximize cash flow.

Key players profiled in industry include Cerillion Technologies, RealPage Inc., Oracle Corporation,

Huawei Technologies Co., Ltd., Calix, Inc., Fiserv, Inc., Workday, Inc., SAP, Accenture, ATOMIZED.

Market players have adopted various strategies, such as product launches, collaboration &

partnership, joint ventures, and acquisition to expand their foothold in the industry.
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Thanks for reading this article, you can also get an individual chapter-wise section or region-wise

report versions like North America, Europe, or Asia.

If you have any special requirements, please let us know and we will offer you the report as per

your requirements.

Lastly, this report provides market intelligence most comprehensively. The report structure has

been kept such that it offers maximum business value. It provides critical insights into the

market dynamics and will enable strategic decision-making for the existing market players as

well as those willing to enter the market.
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1. Managed Learning Service Market : https://www.alliedmarketresearch.com/managed-learning-

service-market-A14722

2. Online Microtransaction Market : https://www.alliedmarketresearch.com/online-

microtransaction-market-A07401

3. Online Soft Skills Training Market : https://www.alliedmarketresearch.com/online-soft-skills-

training-market-A295265
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Analytics LLP, based in Portland, Oregon. AMR offers market research reports, business

solutions, consulting services, and insights on markets across 11 industry verticals. Adopting

extensive research methodologies, AMR is instrumental in helping its clients to make strategic

business decisions and achieve sustainable growth in their market domains. We are equipped

with skilled analysts and experts and have a wide experience of working with many Fortune 500

companies and small & medium enterprises.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various

companies. This helps us dig out market data that helps us generate accurate research data

tables and confirm utmost accuracy in our market forecasting. Every data company in the

domain is concerned. Our secondary data procurement methodology includes deep presented

in the reports published by us is extracted through primary interviews with top officials from

leading online and offline research and discussion with knowledgeable professionals and

analysts in the industry.
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