
Canned Wine Market size is Projected to Grow
US$ 870 Million With 12% CAGR By 2033

Canned Wine Industry

The global canned wine market, valued at

$280M in 2023, is set to grow at a 12%

CAGR, reaching $870M by 2033, with

North America holding 54% market

share.

ROCKVILLE, MD, UNITED STATES,

February 18, 2025 /EINPresswire.com/

-- The global Canned Wine Market is on

an impressive growth trajectory,

expanding at a remarkable compound

annual growth rate (CAGR) of 12%.

Valued at US$ 280 million in 2023, it is

projected to reach US$ 870 million by

2033. This surge is fueled by changing consumer preferences, sustainability trends, and

increasing demand for convenience. As a result, canned wine is emerging as a game-changer in

the broader wine industry, offering an innovative alternative to traditional bottled wines.

The Rise of Canned Wine: A Shift in Consumer Preferences:

Canned wine has experienced a significant boost in popularity, appealing to both wine

connoisseurs and casual drinkers alike. It provides a more sustainable option than traditional

glass bottles, as aluminum cans are lightweight, recyclable, and reduce transportation emissions.

This makes canned wine an environmentally responsible choice, resonating with eco-conscious

consumers.

One of the most significant advantages of canned wine is its portability and ease of

consumption. Unlike bottled wine, canned wine eliminates the need for corkscrews and

glassware, making it an ideal option for outdoor events, travel, and on-the-go consumption. This

convenience has made canned wine a favorite among younger demographics, particularly

millennials, who value accessibility, affordability, and sustainability in their purchasing

decisions.
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Leading Players Driving Innovation in the Canned Wine Market:

The Key Players in the Infant Canned Wine Industry include Union Wine Company; The Canned

Wine Company; Sula Vineyards Pvt. Ltd.; E & J Gallo Winery; Sans Wine Co.; Integrated Beverage

Group LLC; The Family Coppola; Treasury Wine Estate; Castel Freres; Grupo Penaflor; The Wine

Group LLC; Precept Wine Brands LLC; Underwood Wines, LLC; Infinite Monkey Theorem; House

Wine; Francis Ford Coppola Winery; West + Wilder; Bridge Lane Wine; Unionville Vineyards; Wine

Society; Amble + Chase; Nomadica Wine; Backpack Wine; The Drop Wine; Constellations Brands;

Old Westminster Winery; MANCAN Wine; Field Recordings; Accolade Wines; Beach Juice; Shamps

Beverage LLC; Winesellers Ltd.

Key Drivers Fueling Market Growth:

Canned wine is not only convenient but also offers a diverse range of varieties, including red,

white, rosé, and sparkling wines. This variety attracts consumers who enjoy experimenting with

different flavors and wine profiles. Additionally, single-serve portions minimize waste, allowing

consumers to enjoy a glass without committing to an entire bottle.

Affordability is another driving force behind the growing demand for canned wine. Generally,

canned wine is more budget-friendly than bottled wine, making it accessible to a broader

consumer base. The affordability factor is particularly appealing to younger consumers who seek

cost-effective options without compromising on quality.

The expansion of distribution channels has also contributed to market growth. Canned wine is

now widely available in supermarkets, convenience stores, online platforms, and even in-flight

services. The broad accessibility of canned wine makes it easier for consumers to incorporate it

into their daily lives, further boosting its popularity.

Growing Eco-consciousness Driving Demand:

Sustainability is a major selling point for canned wine. Aluminum cans are highly recyclable, and

their production and transportation typically have a lower carbon footprint than glass bottles. As

more consumers prioritize environmental responsibility, the demand for sustainable beverage

options continues to rise. Canned wine aligns with this trend, making it an attractive choice for

those looking to reduce their ecological footprint.

Beyond recyclability, the lightweight nature of aluminum cans reduces transportation costs and

emissions. Traditional glass bottles require more packaging and careful handling, leading to

higher logistical expenses. The shift to aluminum packaging supports a more sustainable supply

chain, a crucial factor for both consumers and producers.

https://www.factmr.com/connectus/sample?flag=S&amp;rep_id=8983


Millennials Driving the Surge in Popularity:

Millennials have emerged as the dominant consumer group for canned wine, driven by their

preference for convenience, affordability, and sustainability. Unlike previous generations,

millennials prioritize experiences over material possessions, making single-serve, portable wines

an ideal choice for their lifestyle.

The single-serve nature of canned wine appeals to millennials who prefer variety and flexibility.

Instead of opening an entire bottle, they can enjoy different wine flavors without waste. This

aspect has led to increased experimentation among consumers, who are more willing to try new

wine varieties when offered in smaller, cost-effective portions.

Challenges Facing the Canned Wine Market:

Despite its growing popularity, the canned wine market faces some hurdles. One of the primary

challenges is its limited aging potential. Unlike traditional bottled wines, which can improve with

age, canned wines are best consumed fresh. The aluminum packaging does not allow the same

oxygen exchange as cork-sealed glass bottles, preventing the wine from maturing over time.

Additionally, the market for premium, aged wines remains strong. Many wine enthusiasts still

prefer the traditional experience of aging and savoring wine from a bottle, which could limit the

widespread adoption of canned wines among certain demographics.

How Start-ups Can Succeed in the Canned Wine Industry:

For start-ups entering the canned wine business, innovation and branding are key

differentiators. Establishing a unique brand story and maintaining an active online presence can

help new entrants stand out in a competitive market. Companies should focus on high-quality

wine offerings that cater to evolving consumer preferences while emphasizing sustainability and

convenience.

Partnering with local wineries can also provide a competitive edge, as consumers increasingly

seek authenticity and regional flavors. Additionally, leveraging e-commerce and social media

marketing can help start-ups reach a broader audience, driving brand awareness and sales

growth.

Country-Wise Market Insights:

The United States: Leading the Canned Wine Revolution:

The United States is a dominant player in the global canned wine market, accounting for 54% of

revenue share in 2022. The preference for portable, on-the-go beverages has driven demand,

particularly among millennials and younger consumers.



Several well-known brands, such as Underwood and Francis Ford Coppola Winery, have made

significant strides in the canned wine segment. These brands offer a wide range of canned wine

options, from sparkling wines to robust reds, catering to diverse consumer tastes.

Additionally, the sustainability movement has further propelled the popularity of canned wine in

the U.S. With its lower carbon footprint and recyclability, canned wine aligns with the increasing

environmental awareness among American consumers.

The United Kingdom: A Growing Market for Canned Wine:

Canned wine has also gained traction in the United Kingdom, particularly for outdoor events

such as festivals and picnics. Rosé and sparkling wines are particularly popular, appealing to

consumers looking for convenient yet high-quality wine options.

Several emerging brands, such as Defy Wine and The Canned Wine Co., have entered the market

with a focus on premium canned wines and sustainability. These brands leverage online

platforms and retail distribution channels to enhance accessibility, making canned wine a

lucrative business in the U.K.

The Sparkling Wine Segment: A Market Leader:

Sparkling canned wine is a standout category, accounting for 64% of the canned wine market

share and generating US$ 460 million in revenue in 2022. Its popularity is largely driven by its

association with celebrations and special occasions.

Canned sparkling wine provides an easy and convenient alternative to traditional bottles,

allowing consumers to enjoy bubbly without the hassle of opening a full bottle. The canned

format ensures the wine remains fresh and effervescent, making it an attractive choice for casual

gatherings and outdoor events.

Get a Custom Analysis for Targeted Research Solutions:

https://www.factmr.com/connectus/sample?flag=S&rep_id=8983

Competitive Landscape: A Fragmented Yet Promising Market:

The canned wine market is highly competitive, with a mix of established wineries and emerging

start-ups vying for market share. As the industry continues to expand, more wineries are

introducing high-quality canned wines, elevating the segment from a budget-friendly alternative

to a premium experience.

Sustainability and eco-friendly packaging are key competitive advantages. Consumers are

increasingly drawn to brands that prioritize environmental responsibility, creating opportunities

https://www.factmr.com/connectus/sample?flag=S&amp;rep_id=8983


for companies that invest in sustainable production practices.

Notable industry developments include E. & J. Gallo Winery's acquisition of Bev, a premium

canned wine brand, in June 2023. Additionally, The Canned Wine Co. partnered with Every Can

Counts in March 2022 to promote recycling awareness in the United Kingdom.

Final Thoughts: The Future of Canned Wine:

The canned wine market is poised for continued growth, driven by consumer demand for

convenience, sustainability, and affordability. As more brands innovate and expand their

offerings, the industry is set to become a mainstream segment within the broader wine market.

With younger generations embracing canned wine for its practicality and eco-friendliness, the

market presents lucrative opportunities for both established wineries and new entrants. The

future of wine is evolving, and canned wine is at the forefront of this transformation, offering a

modern, accessible, and environmentally responsible alternative to traditional bottled wines.

Explore More Related Studies Published by Fact.MR Research:

Functional Powdered Lipids Market is stands at valuation of US$ 238.56 million in 2023. Sales of

omega-6 fatty acids are set to increase at a CAGR of 10.3% by 2033.

Probiotic Tea Market is currently valued at US$ 3.46 Bn in 2023. Germany is dominating the

market as sales projected to reach US$ 810.81 million by 2033.
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