
Reed Leather Unveils Holiday Collection:
American Craftsmanship for Timeless Holiday
Gifts

DETROIT, MI, UNITED STATES,

November 25, 2024 /

EINPresswire.com/ -- As the holiday

season approaches, Reed Leather, a

trusted name in American

craftsmanship since 1950, launches its

highly anticipated holiday collection of

premium leather goods. From iconic

jackets and rugged outerwear to

elegant motorcycle apparel and

timeless accessories, Reed’s latest

offerings are designed to make gift-

giving an experience of quality, style, and substance.

Each piece in Reed’s holiday collection reflects over seven decades of expertise and an

The company’s founding

principle—“put the

employees and workers

first”—has remained a core

value, guiding the brand

through challenges and

successes alike.”

Reed Leather

unwavering commitment to excellence. The jackets blend

classic silhouettes with contemporary details, featuring

buttery-soft leathers that are as durable as they are

luxurious. Rugged outerwear crafted for winter weather

provides both style and protection, while the motorcycle

wear appeals to bold adventurers who value functionality

as much as design. American classics round out the

collection, combining timeless aesthetics with practical

versatility. These garments are built to last, ensuring every

gift becomes a cherished staple in the recipient’s

wardrobe.

This year, Reed is amplifying its online presence to cater to the increasing demand for

convenient and reliable holiday shopping. Customers can explore the holiday collection on

Reed’s website, which highlights the brand’s iconic products and directs shoppers to its Amazon

storefront for seamless purchasing and quick delivery. Whether searching for a signature leather

jacket or an all-weather coat, Reed ensures an effortless shopping experience tailored to the

http://www.einpresswire.com
https://reedsportswear.com/
https://www.amazon.com/stores/REED/page/ED6DEEBD-9DEA-415F-8C2D-827982909AF5?ref_=ast_bln&amp;store_ref=bl_ast_dp_brandLogo_sto
https://www.amazon.com/stores/REED/page/ED6DEEBD-9DEA-415F-8C2D-827982909AF5?ref_=ast_bln&amp;store_ref=bl_ast_dp_brandLogo_sto


needs of today’s busy consumers.

Reed Leather’s story began in 1950,

when Holocaust survivors Mr. Silver

and Mr. Reed arrived in Detroit with a

vision to build a better life. Starting in a

basement workshop with their wives,

they turned their leatherworking

expertise into a flourishing business.

Their first big break came when a

buyer placed an order for 300 jackets,

setting the foundation for a legacy of

quality and innovation.

Over the decades, Reed grew to supply

leather jackets to over 11,000 retailers

at its peak, running two full-scale

factories and employing hundreds of

workers. The company’s founding

principle—“put the employees and

workers first”—has remained a core

value, guiding the brand through

challenges and successes alike.

The rise of fast fashion and economic

turbulence in the early 2000s posed

significant challenges for Reed. As

competition increased and retail trends

shifted, Reed faced mounting financial

pressure. Determined to preserve the

company’s Detroit roots, CEO Nati

Mazor led a strategic transformation

that prioritized innovation while

staying true to Reed’s heritage.

By partnering with Amazon, Reed

leveraged digital tools to expand its

reach and connect directly with

customers. Fulfillment by Amazon

(FBA) allowed the company to scale operations efficiently, ensuring fast delivery without

compromising quality. Today, Reed’s business model balances tradition and modernity, with 90%

of sales now coming from direct-to-consumer channels.



“Amazon gave us the platform to showcase our products to a global audience while staying true

to who we are,” said Mazor. “It’s allowed us to grow without losing our soul or our commitment

to Detroit.”

As customers increasingly seek meaningful, high-quality gifts, Reed’s holiday collection offers an

array of options that celebrate craftsmanship and durability. Each piece tells a story of resilience,

artistry, and care. From outdoor-ready outerwear to sleek, fashion-forward designs, Reed

ensures that every product reflects the brand’s legacy of excellence.

The company’s dedication to Made-in-USA craftsmanship is evident in its attention to detail and

use of premium materials. Reed’s leather garments are designed to last for years, making them

an ideal holiday gift that combines style, functionality, and sentiment.

Reed Leather invites shoppers to experience the difference that decades of expertise and

passion can make. This holiday season, give the gift of tradition and timeless quality with Reed’s

premium leather goods.

For more information about Reed Leather and to explore the holiday collection, visit

www.reedsportswear.com. Customers can browse the full range of products and enjoy the

convenience of purchasing directly through Reed’s Amazon storefront.
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