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Targeting Tourists: Digital Marketing Strategies
for Hospitality in New Orleans

NEW ORLEANS, LOUISIANA, UNITED
STATES, July 1, 2024 /
EINPresswire.com/ -- As the vibrant city
of New Orleans continues to attract
tourists from around the globe, local
businesses in the hospitality sector are
increasingly turning to digital
marketing to capture the attention of
potential visitors. Brett Thomas, owner
of Rhino Web Studios in New Orleans,
Louisiana, provides insights into
effective digital marketing strategies
that can help hospitality businesses
reach and engage with tourists.

According to Thomas, one of the most
critical aspects of digital marketing for
hospitality businesses is local SEOQ.
"Optimizing for local search ensures
that when tourists are searching for
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places to stay, dine, or visit in New Orleans, these businesses are prominently featured," says
Thomas. This involves optimizing websites for keywords related to New Orleans, creating
location-specific content, and ensuring that business listings on platforms like Google My

Business are complete and accurate.

“ Another key strategy is leveraging social media platforms

Optimizing for local search
ensures that when tourists
are searching for places to
stay, dine, or visit in New
Orleans, these businesses
are prominently featured”
Brett Thomas

to showcase the unique experiences that New Orleans
offers. "Social media allows businesses to connect with
potential visitors on a personal level, sharing the culture,
events, and everyday moments that make New Orleans
special," Thomas explains. By regularly posting engaging
content, businesses can build a loyal following and
generate excitement about visiting the city.


http://www.einpresswire.com
https://rhinopm.com/contact/
https://rhinopm.com/

Thomas also emphasizes the importance of having a mobile-friendly website. "With the majority
of tourists using mobile devices to plan their trips, having a website that is easy to navigate on a
smartphone or tablet is essential," he notes. This includes ensuring that the website loads
quickly, has a clear and intuitive layout, and provides all necessary information such as contact
details, location, and booking options.

Content marketing is another powerful tool for attracting tourists. "Creating blog posts, videos,
and other content that highlights local attractions, events, and insider tips can draw in potential
visitors and position the business as an authority on New Orleans," Thomas advises. This
content can also improve search engine rankings and drive organic traffic to the business's
website.

In the realm of online advertising, Thomas suggests utilizing pay-per-click (PPC) campaigns to
target specific demographics and interests. "PPC campaigns can be highly effective in reaching
potential visitors who are actively searching for travel-related information about New Orleans,"
he says. By carefully selecting keywords and targeting options, businesses can ensure that their
ads are seen by those most likely to be interested in their offerings.

Thomas also highlights the role of online reviews in influencing tourists' decisions. "Encouraging
satisfied guests to leave positive reviews on platforms like TripAdvisor, Yelp, and Google can
significantly boost a business's credibility and appeal," he points out. Responding to reviews,
both positive and negative, demonstrates a commitment to customer service and can enhance
the business's reputation.

Data-driven marketing is another crucial component of a successful digital strategy. "Analyzing
data from website traffic, social media engagement, and online advertising can provide valuable
insights into what is working and what needs improvement,"” Thomas explains. By continually
refining their strategies based on this data, businesses can optimize their marketing efforts and
achieve better results.

Looking ahead, Thomas sees exciting opportunities in emerging technologies such as
augmented reality (AR) and virtual reality (VR). "These technologies can create immersive
experiences that allow potential visitors to explore New Orleans attractions from the comfort of
their own homes," he says. Implementing AR and VR can set businesses apart and provide a
memorable first impression that encourages tourists to visit in person.

New Orleans' rich history and vibrant culture offer endless possibilities for creative and effective
digital marketing. By implementing these strategies, hospitality businesses can attract more
tourists and provide them with unforgettable experiences that keep them coming back.

Morgan Thomas
Rhino Digital, LLC
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