
India Ready-To-Eat and Ready-To-Cook Food
Market to Reach $2,861.3 Million by 2031

WILMINGTON, NEW CASTLE, DELAWARE 19801 USA, UNITED STATES, June

3, 2024 /EINPresswire.com/ -- According to a new report published by

Allied Market Research, titled, “India RTE & RTC Food Market by Type,

Product Type, Source, and Distribution Channel: Opportunity Analysis and

Industry Forecast, 2022–2031,” the India ready-to-eat (RTE) and ready-to-

cook (RTC) food market was valued at $557.6 million in 2021, and is

projected to reach $2,861.3 million by 2031, registering a CAGR of 17.6% from 2022 to 2031. 

Get Full Access to Sample Copy @ https://www.alliedmarketresearch.com/request-sample/47708

Rise in nuclear households

in India and diminishing

culinary skills among the

Indian consumers are the

factors driving the market

growth. ”

Allied Market Research

Ready-to-eat (RTE) foods are a group of foods that are

completely processed before packaging and distribution.

These products undergo through various processes such

as pre-cleaning, precooking, and pre-mixing before

packaging. According to the 2009 US Food Code by Food

and Drug Administration (FDA) 2009, RTE foods should be

in edible form before packaging for consumption without

using any additional steps to achieve food safety. Whereas,

ready-to-cook (RTC) foods are generally in raw and

marinated form that can be used for direct cooking. These categories are commercially prepared

foods developed for the ease of consumption with taste and nutritional benefits. 

The non-vegetarian segment generated highest revenue in 2021. The segment accounted for

61.7% share of the India RTE and RTC food market in 2021, and is anticipated to exhibit notable

growth in the coming years. Economic surge, increase in disposable income, and rise in dual-

income households have improved adoption of new and innovative convenience foods in the

market, which propels the India RTE & RTC food industry. In addition, emergence of modern

trades and investments in cold chain models are anticipated to drive India RTE & RTC food

market demand. However, high competition, especially in highly populated regions in India such

as Northern and Southern region of India is one of the major factors that leads to market

challenges for manufacturers. The market for processed food in India exclusively relies on RTC

food products, however, RTE versions of processed food have become popular among Indian

consumers and held a significant India RTE & RTC food market share in the year 2021. Adoption
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of on-the-go foods and packaged convenience foods are the latest India RTE & RTC food trends

in the recent years. 

Get Report Customized @ https://www.alliedmarketresearch.com/request-for-

customization/47708 

Pandemic enforced private companies to arrange work-from-home (WFH) facility in India, which

has impacted buying preferences of consumers toward the processed food sector positively.

WFH has become a new norm and consumers seeking for more adoptive and convenient food

options, whereas, RTE and RTC food categories have been witnessed with a tremendous demand

in the Indian market. According to industry experts, decline in food consumption outside homes

has also contributed toward increasing interest in these categories. The report published by The

Indian Express [P] Ltd. in 2021, reveals that consumer spending on cooking at home increased by

61% in the year 2020, and most of them have preferred convenience food options while

purchasing. RTE and RTC food category hold major share in the packaged convenience food

market, which, in turn, is expected to support growth of the India RTE and RTC. 

The India RTE and RTC food market is segmented on the basis of product, source, and

distribution channel. By product, the market is classified into vegetarian and non-vegetarian. By

source, it is classified as poultry, lamb, seafood, and veg sources. By distribution channel, it is

divided into supermarkets and hypermarkets, convenience stores, online retail, specialty stores,

and others. By type, RTE and RTC categories has been considered. The companies profiled in the

report are Delightful Gourmet Pvt Ltd., Godrej Agrovet Limited, ITC Limited, Just 2 Eat, Orkla ASA,

Prabhat Poultry Pvt. Ltd., Tata Consumer Products Limited, Tyson Foods, Inc., Venkys India, and

Zorabian Foods. 

The India RTE and RTC food market is categorized into supermarkets & hypermarkets, specialty

stores, convenience stores, online retail, specialty stores, and others. The supermarkets &

hypermarkets segment dominated the India RTE and RTC food market in 2021, and the online

channels segment is expected to grow at the fastest rate during the India RTE & RTC food

forecast period. 

Make a Direct Purchase @ https://www.alliedmarketresearch.com/checkout-

final/889516213158ad9ca3a4386625878d91 

Key Findings of The Study 

‣ On the basis of product, the vegetarian segment is projected to witness highest CAGR of 18.5%,

in terms of revenue, during the forecast period. 

‣ On the basis of source, the veg sources segment is estimated to register highest CAGR of

18.4% during the forecast period. 
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‣ On the basis of distribution channel, the online retail segment is expected to grow at the

highest CAGR of 19.8% during the forecast period. 

‣ Delhi held a major market share of 37% in the India RTE and RTC food market in the 2021. 

The companies profiled in the report are Delightful Gourmet Pvt Ltd., Godrej Agrovet Limited, ITC

Limited, Just 2 Eat, Orkla ASA, Prabhat Poultry Pvt. Ltd., Tata Consumer Products Limited, Tyson

Foods, Inc., Venkys India, and Zorabian Foods. The players are taking consistent efforts to

promote their products and establish India RTE & RTC Food market share by adopting product

launch and acquisition as India RTE & RTC Food market growth strategies. 

Browse More Related Reports of the Category: 

• Coffee Franchise Market- https://www.whatech.com/og/markets-research/food-

beverage/834129-coffee-franchise-market-crosses-200-3-billion-by-2031 

• Cream Powder Market- https://www.whatech.com/og/markets-research/food-

beverage/834133-cream-powder-market-to-reach-8-9-billion-by-2031 

• Chaga Mushroom Market-  https://www.openpr.com/news/3520576/chaga-mushroom-market-

to-reach-1-4-billion-by-2031-7-2-cagr 

• Low Calorie Dip Market-  https://www.openpr.com/news/3520584/low-calorie-dip-market-is-

estimated-to-reach-424-6-million 

• Manuka Honey Market- https://www.einpresswire.com/article/716110878/manuka-honey-

market-to-generate-776-4-mn-with-a-gagr-of-5-5-by-2031 

• Drinking Yogurt Market-  https://www.einpresswire.com/article/716111550/drinking-yogurt-

market-generate-62-8-billion-by-2031-cagr-6-4 

ᵝ�ᵞ�ᵟ�ᵠ�ᵠ� ᵞ�ᵠ�   

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.   

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various companies

and this helps us in digging out market data that helps us generate accurate research data tables
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and confirms utmost accuracy in our market forecasting. Each and every data presented in the

reports published by us is extracted through primary interviews with top officials from leading

companies of domain concerned. Our secondary data procurement methodology includes deep

online and offline research and discussion with knowledgeable professionals and analysts in the

industry.   
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This press release can be viewed online at: https://www.einpresswire.com/article/716777553

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something
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Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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