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PORTLAND, OR, UNITED STATES, March

31, 2022 /EINPresswire.com/ -- In the

past few years, many countries have

recognized lifestyle-related diseases to

be a key concern, which has led to rise

in health consciousness among

consumers. In addition, increase in

consumer awareness regarding health

benefits associated with the

consumption of breakfast cereals such as oats, muesli, cornflakes, and bran cereals in their

breakfast meals has fueled the breakfast market demand across the globe. For instance, oats

and muesli help in lowering the cholesterol level, maintain blood sugar level, and aid in weight

loss. This, in turn, has driven the growth of the breakfast cereals market.

Breakfast cereals are the type of breakfast food, which includes porridge, cornflakes, and oats.

Expansion of distribution channels such as online stores, supermarkets, hypermarkets, and

foodservice has made breakfast food easily available to customers, which, in turn, contributes

toward the market growth. Moreover, ready-to-eat breakfast cereals is one of the new trends

gaining high traction in the global breakfast cereals market.

The global breakfast cereals market size was valued at $90.9 billion in 2020, and is projected to

reach $180.3 billion by 2030, registering a CAGR of 7.1% from 2021 to 2030.

Download Sample Report: https://www.alliedmarketresearch.com/request-sample/14599

Moreover, increase in consumption of breakfast cereals with added vegetables or any other

ingredients or added flavors is expected to propel the breakfast cereals market growth during

the forecast period. This is attributed to the fact many consumers are following an entirely
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healthy diet, owing to their awareness of health consequences related to consumption of

unhealthy diet.

The global breakfast cereals industry is segmented into product type, nature, sales channel, and

region. By product type, the market is classified into ready-to-eat and hot cereals. Depending on

nature, the breakfast cereals market divided into conventional and organic. As per sales channel,

it is segregated into supermarket/hypermarket, specialty stores, online store, and others. Region

wise, it is analyzed across North America (U.S., Canada, and Mexico), Europe (Germany, France,

UK, Italy, Spain, Russia, and rest of Europe), Asia-Pacific (China, Japan, India, South Korea,

Australia & New Zealand, ASEAN, and rest of Asia-Pacific), and LAMEA (Brazil, Argentina, Saudi

Arabia, South Africa and others).

For Purchase Enquiry: https://www.alliedmarketresearch.com/purchase-enquiry/14599

Companies can operate their business in highly competitive market by launching new products

or updated versions of existing products. In the recent past, many leading players opted for

product launch as a business strategy to strengthen their foothold in the breakfast cereals

market. To understand the key breakfast cereals market trends of the market, strategies of

leading players are analyzed in the report. 

Some of the key players in the breakfast cereals market analysis includes include PepsiCo, Inc.,

General Mills, Kellogg Co, Bagrrys India Ltd., Post holding Inc., Hamlyn's of Scotland, Bobs Red

Mill Natural Foods Inc., B&G Foods Inc., Marico Limited, and Nature's Path Foods.

Buy Now: https://www.alliedmarketresearch.com/checkout-

final/6b4e61c4e1fd05accaf704c21a5d0775

Key findings of the study

By product type, the ready-to-eat segment garnered the highest share in 2020, and is expected

to grow at a steady CAGR from 2021 to 2030.

Depending on nature, the conventional segment accounted for the highest breakfast cereals

market share in 2020, and is estimated to exhibit a CAGR of 6.9%.

As per distribution channel, the supermarket/hypermarket segment led the market, in terms of

share, in 2020, and is projected to register a CAGR of 6.6%.

Region wise, North America garnered the maximum share in 2020, and is expected to dominate

the market during the forecast period.
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Canned Meat Market: https://www.alliedmarketresearch.com/canned-meat-market-A11141

Advanced Craft Chocolate Market: https://www.alliedmarketresearch.com/advanced-craft-

chocolate-market-A11161

Chewing Gum Market: https://www.alliedmarketresearch.com/chewing-gum-market-A08801

Dehydrated Food Market: https://www.alliedmarketresearch.com/dehydrated-food-market-

A07419

About Allied Market Research:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of “Market

Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domains. AMR offers its services across 11

industry verticals including Life Sciences, Consumer Goods, Materials & Chemicals, Construction

& Manufacturing, Food & Beverages, Energy & Power, Semiconductor & Electronics, Automotive

& Transportation, ICT & Media, Aerospace & Defense, and BFSI.

We are in professional corporate relations with various companies and this helps us in digging

out market data that helps us generate accurate research data tables and confirms utmost

accuracy in our market forecasting. Each and every data presented in the reports published by

us is extracted through primary interviews with top officials from leading companies of domain

concerned. Our secondary data procurement methodology includes deep online and offline

research and discussion with knowledgeable professionals and analysts in the industry.
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